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Engineers Australia magazine, supported by demographic information from one of 
Australia’s leading pollsters, Nielsen Media Research, can make the claim of reaching 

more professional engineers than any other Australian print medium.

Engineers Australia magazine, first published in November 1976, is also the only print 
medium to reach all members of Engineers Australia (the Institution of Engineers Australia) 
– Australia’s peak professional association for engineers, and the only professional body 
able to bestow Chartered Status, which is recognised globally.

Engineers Australia magazine’s high readership, journalistic credibility levels and its 
production of two editions enabling tightly targetted advertising solutions, provides the 
most effective advertising medium to reach professional engineers.
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Since August 1992, two editions of Engineers Australia magazine have been produced simultaneously each month. These are:

• The Civil edition, with a CAB audited circulation of 22,219, reaching civil and structural engineers.

• The General edition, with a CAB audited circulation of 31,243, reaching mechanical, electrical/electronics and chemical engineers.

Both editions are delivered mainly to readers’ home addresses, a strategy that ensures a high readership level. The latest reader 
survey shows that 98% of readers had read a monthly issue of Engineers Australia and 68% had read between 8 to 12 issues a 
year. By comparison, other publications attracted little support from Engineers Australia readers.  

The Civil edition of Engineers Australia magazine won the “Best Specialist Magazine Of the Year” category at the 1999 
Australian Business Publishers Bell Awards. The award recognised excellence in specialised publishing together with 
innovation, variety and competence involved in the production of specialist publications. Additionally, both editions won a 
“High Commendation” in the Business-to-Business Magazine of the Year for 2006 category (print run greater than 30,000). Our 
journalists and selling staff have also won individual awards in 1999, 2000, 2001, 2003 and 2004.

Both editions are produced in four colours throughout and contain 56 pages of editorial. Their format and style are both bright 
and fresh with a layout and look comparable to any other Australian produced magazine. They are wrapped in recyclable plastic 
and printed on oxygen bleached chlorine free papers from plantation forests.
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Sydney’s port expansion

COVER STORY

30 ENGINEERS AUSTRALIA | MARCH 2010

COVER STORY – PORT BOTANY EXPANSION PROJECT

BUILDING A BIGGER 
PORT FOR SYDNEY
The birthplace of modern Australia continues to evolve as an engineering project reclaims another 60ha of 
Botany Bay and installs 1850m of wharf face for the expansion of the container terminal. Advanced modelling 
and the latest construction techniques are important aspects of the project.

by Danny Cameron
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PORT BOTANY EXPANSION PROJECT – COVER STORY

A massive engineering exercise is 
currently under way within Botany 
Bay, Sydney, with a container port 
expansion project that will involve 

the reclamation of 60ha of land and fea-
ture 1850m of wharf face for five extra 
post-panamax shipping berths.

Port Botany Container Terminal Ex-
pansion project director Vince Newton 
said a challenging structural and geotech-
nical design was required for a marine 
facility specified with a 100 year design 
life and capable of withstanding a one in 
1000-year seismic event. 

Port Botany is the prime container 
terminal for trade in NSW and is Aus-
tralia’s second largest container port. The 
current port facilities provide six berths 
for container trade situated on a land-
side area of over 210ha. Container trade 
through the port was 1.784 million TEU’s 
(twenty-foot equivalent units) in 2008/09 
and has been continually increasing, with 
those figures representing the setting of an 
eighth consecutive annual growth record.

Sydney Ports Corporation, the man-
ager of Port Botany, is expanding the 
container facilities on freshly reclaimed 

land adjacent to the current port facilities. 
The expansion will almost double the 
capacity of the port to meet projected 
longterm trade growth, increasing con-
tainer handling capacity by approximately 
1.6 million TEU’s per year. 

In the Port Botany Expansion project 
environmental impact statement’s (EIS) 
analysis of alternatives it was found that 
the most significant disadvantage of all 
alternative locations was their distance 
from the Sydney market. The Sydney 
region currently accounts for more than 
80% of the sources and destinations of 
existing NSW container trade, and with 
the forecast strong growth of the Sydney 
basin, the EIS concluded that this con-
centration of trade is likely to continue.

Sydney Ports Corporation contracted 
a joint venture of Baulderstone and Jan 
de Nul to design and construct the new 
terminal and associated works. While 
Baulderstone has experience in infra-
structure development, Jan de Nul brings 
experience in dredging, land reclamation 
and marine works. 

The design of the expansion project was 
led by Hyder Consulting with specialist 
geotechnical support from Golder Asso-
ciates and specialist marine engineering 
support from Scott Wilson (Hong Kong). 
The project verifier is Parsons Brincker-
hoff Australia.

Combining with the Australian en-
gineering input, the project has been 
an international engineering effort with 
Hyder Consulting drawing on resources 
based in the UK, Golder Associates on 
resources across Australia and in the US 
and Scott Wilson on resources in Hong 
Kong. In addition, the project verifier 
Parsons Brinckerhoff drew upon specialist 
structural and seismic design engineering 
resources based in New Zealand. 

The finalised design has involved an 
immense dredging and reclamation pro-
gram, along with the construction of 216 
massive concrete structures called coun-
terforts which are lowered into the water 
side-by-side to form the wharf face. This 
is then capped with a cope beam to form 
the wharf edge. Behind the wharf edge 

The Port Botany Expansion project is 
nearly doubling the container capacity of 
Australia’s second largest container port.
 PHOTOS: SYDNEY PORT CORPORATION
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Conducted by Nielsen Media Research, July-August 2010.

Engineers Australia magazine is published monthly and reaches professional engineers who are members of Engineers Australia, Australia’s 
peak professional association for engineers.

Since 1976, Engineers Australia magazine has conducted a reader survey across Australia and SE Asia every two or three years, the latest 
of which has been conducted by Nielsen Media Research. This survey provides information on respondents’ feedback regarding their work 
characteristics and readership of the following publications:

•	 Engineers Australia Magazine – Civil Edition

•	 Engineers Australia Magazine – General Edition

Survey Distribution

The survey was conducted nationally across Australia and also included readers in SE Asia and non SE Asia areas proportionate to the 
membership distribution.

Survey Methodology

This year the methodology used was online. An e-mail was sent out to current members of Engineers Australia informing them of the survey 
and also containing the link to the online survey.

Engineers Media prepared a mailing list containing email addresses of members selected to take part.

To maximise the response rate an incentive prize draw was offered with prizes ranging from $400-$600. Respondents were asked to complete 
an online form providing their full name, contact phone numbers and mailing address. The prize draw was conducted electronically, randomly 
selecting four respondents from the pool of participants who where then allocated the prizes.  

Reader survey methodology

  back to contents
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Sample Design

The July/August 2010 membership of 45,886 was distributed as follows: 

General – Mechanical/Electrical/Chemical Non SE Asia 	 25,818

Civil/Structural Non SE Asia	 18,387

General – Mechanical/Electrical/Chemical SE Asia	      782

Civil/Structural SE Asia	      899

The sample of 2,800 selected members for this study was comprised of:

•	 2,300 members in Australia 

•	 100 civil/structural members from SE Asia 

•	 150 Mechanical/Electrical/Chemical members SE Asia 

•	 100 civil/structural members from Non SE Asia 

•	 150 Mechanical/Electrical/Chemical members Non SE Asia.

Field Dates

The online survey was live from 16th July and had a nominated close off date of Wednesday 19th August, which was extended to the 25th August 
to allow for further completions of the survey. This allowed six weeks for members to respond.

Response Rate

There was an excellent 33% response rate with 936 completed surveys, slightly lower than the 37% response rate in 2007 but still higher 
than 2005 response rate of 27%. 

Out of the 936 completed surveys, 25 surveys had to be discarded because the respondents did not state their College or area, which was 
required to weight the entire pool of respondents within the final database to ensure the results reflect the ‘total universe’. Therefore the final 
number of respondents utilised was 909.

Nielsen Media Research 
September 2010
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FEATURE – SOUTH AUSTRALIA

34 CIVIL ENGINEERS AUSTRALIA | JULY 2010

SOUTH AUSTRALIA
COMPILED BY DANNY CAMERON

South Australia’s infrastructure is 
“stressed”, Engineers Australia’s lat-
est infrastructure report card on the 
state has revealed. The Engineers 

Australia 2010 South Australian Infrastruc-
ture Report Card found that all sectors of 
infrastructure need attention, with about 
half needing major to critical changes.

The report card concluded that South 
Australia’s infrastructure is “mostly rated 
as only adequate, meaning major changes 
are required to enable infrastructure to be 
fit for its current and anticipated future 
purposes”. 

Engineers Australia originally reviewed 
the state of the South Australian infra-
structure in 2005 and this year embarked 
on a reassessment to see the progress.

Engineers Australia South Australia 
Division president Doug Gillott said: 
“While there has been progress in some 
areas of infrastructure over the past five 
years, the overall picture clearly shows 
that South Australia’s infrastructure is 
stressed.”

The report card stated: “In metro-
politan areas, this is evident from traffic 
congestion and public transport inadequa-
cies. In regional areas, it is evident in 
road quality and inadequate broadband 
availability.”

It noted constraints unique to South 
Australia, such as low population density 
requiring extensive infrastructure with 
a low utilisation rate, and low rainfall 
requiring diversity in its water sources. 

It found that significant investment in 
new infrastructure is required. 

“Sustaining this necessary high level 
of investment will be challenging due to 
the numerous demands for government 
and private sector investment. However, 
it is critical that this is done to ensure 
that the state has liveable, productive and 
sustainable cities, towns and regions,” the 
report concluded.

Within the individual categories, 
Stormwater received a D rating (needing 
critical changes) because, even though 
the state is leading the way in stormwa-

ter reuse, there are a number of areas in 
Adelaide that remain flood prone and re-
quire improved drainage and stormwater 
infrastructure. 

“In addition, there is a concern that 
existing stormwater infrastructure will 
be more frequently overwhelmed due to 
increased runoff arising from urban infill 
that creates larger impervious areas,” the 
report card said.

One other D rating was given in the 
local roads category to highlight “the sig-
nificant maintenance backlog in regional 
and metropolitan areas, and growing 
congestion and slow speeds on major 
Adelaide arterial roads”. 

“Deterioration in the road network is 
likely unless increased funding for capital 
works and maintenance occurs, coupled 
with a reduction in the distance travelled 
per capita,” the report card stated.

It positively noted “the considerable 
improvement in the level of strategic 
planning, as well as improvement in 
integrated decision making between 

Report card finds stressed situation

The Northern Expressway is set for completion in September, improving road transport conditions from Gawler to Port Adelaide.
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SOUTH AUSTRALIA – FEATURE

While Engineers Australia has found state infrastructure under stress, many projects are under 
way to improve conditions. An article on the state’s largest ever project, the Adelaide desalination 
plant, is contained within this feature. Also, the South Australian Department for Transport, Energy 
and Infrastructure explains the efforts going into transport solutions for Adelaide. This feature 
also looks at the state’s renewable energy sector and the prospects for further expansion. Danny 
Cameron visited the state last month to compile these articles.

government entities”. 
With respect to water, the introduc-

tion of an integrated approach to water 
management, the commencement of 
construction of the desalination plant 
and a significant increase in the use of 
recycled water have all improved water 
supply for South Australia. 

Engineers Australia also welcomed, in 
particular, the commencement of projects 
aimed at renewing Adelaide’s public 
transport network.

However, while noting the advance-
ment of major road construction projects 
including the Northern and Port River ex-
pressways and the duplication of the Sturt 
Highway between Gawler and Daveyston, 
the report card said that congestion would 
still remain an issue on the state’s roads.

It said this could be improved by 
“encouraging transport mode shifts from 
road to rail for freight, and from private 
to public transport for people”.

The report card highlighted that while 
port infrastructure had been recently im-
proved in Adelaide there was an urgent 
need to provide additional port infra-
structure in regional South Australia to 
support the development of the mineral 
resources sector. 

Regarding electricity and gas infra-
structure, the renewal of aging electricity 
transmission infrastructure will need to 
be high on the agenda “to meet growing 
consumer demand, the requirements 
of the renewable energy sector, and the 
changing energy demands likely under 
a carbon constrained power generation 
regime”, the report card said.

“Improvements and additions are 
necessary to meet current or anticipated 
future needs. There are particular chal-
lenges to the provision of infrastructure in 
South Australia, such as the size of regional 
areas with low population densities, and 
meeting the needs of a growing mineral 
resources sector,” it noted.

To improve the standard of South Aus-
tralia’s infrastructure Engineers Australia 
recommended to:
• increase funding for all infrastructure, 

including maintenance and renewal, 

to ensure the state’s long-term pro-
ductivity

• prioritise the development of port 
infrastructure in regional South Aus-
tralia to support the emerging mineral 
resources sector

• continue to increase the diversity of 
water supply options, including greater 
uptake of recycled water

• deliver improvements to stormwater 
infrastructure in flood prone areas and 
apply careful planning to new urban 
infill schemes

• increase efforts to achieve the state’s 
sustainability objectives with regard to 
energy use, especially with respect to 
base load electricity generation

• provide a financial and regulatory en-
vironment that facilitates the creation 
of renewable energy generation and 
transmission infrastructure to meet the 

state’s renewable energy targets
• give further consideration to road infra-

structure funding alternatives to enable 
earlier provision of key road links.

The report card was prepared by thinktank 
Australian Security Research Centre in 
consultation with industry experts and 
Engineers Australia. The findings are 
based on a survey of publicly available 
documents, such as statistics and reports, 
and interviews with industry representa-
tives and experts.

The South Australian report card fol-
lows the Tasmanian report card released 
last month. Engineers Australia’s report 
cards for other states will be released 
progressively throughout the year.

For more information go to www.
engineersaustralia.org.au/ircsa/ 

Infrastructure
Type

South Australia
2010

South Australia
2005

National 
2005

National
2001

Roads overall
National roads
State roads
Local roads

C-
C
C
D

Not rated
C
C-
D

C
C+
C
C-

Not rated
C
C-
D

Rail C C ARTC
B- Metropolitan
D Regional

C- D-

Ports B- Not rated C+ B

Airports B- Not rated B B

Potable water B B- Metropolitan
C Non-metropolitan

B- C

Wastewater B- C+ Metropolitan
C- Non-metropolitan

C+ C-

Stormwater D D C- D

Irrigation C+ Not rated C- D-

Electricity B- B- C+ B-

Gas B+ B+
B+ Transmission
A- Distribution
B+ LP Gas

C+ C

Telecommunications C Not rated Not rated B

Engineers Australia’s ratings of South Australia’s infrastructure in 2010 by category, 
compared to previous South Australian and national report cards.
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CIVIL EDITION READER PROFILE 
Readers of the Civil Edition of Engineers Australia magazine are professional civil and structural engineers, all of whom are 
members of Engineers Australia – Australia’s peak professional association for engineers.

Demographics

Biennial independent reader surveys provide information about:

• Demographic and employment characteristics

• Attendance at courses, conferences, seminars and exhibitions

• Use of information technology

• Involvement and participation in the purchase of products and services relating 
to their employment

• Readership of the Civil edition and other weekly and monthly magazines 
and newspaper publications.

Civil Edition, CAB Circulation – 22,219 (October 2010 to March 2011).

www.engineersmedia.com.au
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•	 Demographically, the majority of Civil edition readers (81%) are aged 35+, while 45% are aged 35-54

•	 90% of respondents are working full or part time.

•	 28% of respondents categorise their employer as Private industry, followed by Consulting (36%), with 25% working in 
some level of Government (i.e. Commonwealth, State, Local or Armed Forces).

•	 A third (34%) of respondents are working in Management/Supervisory roles, 31% are in Engineering Design. 

•	 Civil edition readers are high salary earners – of those currently employed, 66% earn more than $85,000 per annum and 
50% earn $105,000 or more per year.

•	 These readers want to be educated and learn more – 78% have attended business courses, seminars or exhibitions in the 
last 12 months.

•	 The Civil edition is the primary source of information (69%) regarding information on Courses, Seminars and Exhibitions.

•	 The range of industries covered within the Civil edition  readership is vast and varied, ranging from Building and 
Construction at 19% to Petroleum Engineering at 2%.

•	 78% of respondents have invested in employment or purchased services in the last 12 months.

•	 Respondents are big spenders with 51% spending up to $750k per year – 23% have spent over $1m in the prior year.

•	 83% of respondents were involved in primary purchasing of products.

•	 72% of respondents read 8-12 issues per year.

•	 The Civil edition has a pass-on readership of 3, giving it a total readership of 64,777.

•	 The Civil edition is read throughout but the most popular sections are Cover Stories (67%), General Articles (64%), Special 
Features (57%). News (56%).

•	 68% of the respondents have read/looked into commercial brochures that have been onserted with the Civil edition. 

•	 The Civil edition of Engineers Australia magazines is the most read monthly magazine by its readers.

Nielsen Media Research

September 2010

civil edition – reader survey key findings

www.engineersmedia.com.au
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Civil Edition - Top 10 Product Purchasing Categories
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Concrete Safety
 equipment

Pumps
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Purchasing – Products
19,162 civil and structural engineers participated in product purchases in the year ended August 2010. Computer software, with 
13,272 purchases, was the top purchasing category, followed by engineering hardware with 11,275 purchases.

Click here for full purchasing list
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Purchasing – Services
17,229 civil and structural engineers participated in services purchases in the year ended August 2010. Contractors’ services, with 
7,349 purchases, was the top purchasing category, followed by readers’ hire of permanent/temporary staff with 6,942 purchases.

Click here for full purchasing list
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CIVIL EDITION effective January 2011

The Civil edition of Engineers Australia magazine is distributed to all professional engineers, engineering technologists and engineering 
associates affiliated with the Civil and Structural Colleges of Engineers Australia.

FULL COLOUR

DISPLAY unit display space casual $ 2x $ 6x $ 12x $ 18x $ 24x $

Double Page Spread  8410 8240 8100 8010 7660 7140

1 page 4840 4810 4670 4600 4490 4260

3/4 4120 4101 3980 3940 3830 3660

2/3 3910 3890 3820 3760 3690 3520

1/2 3200 3170 3130 3110 3070 2900

1/3 2690 2670 2640 2580 2550 2470

1/4 2360 2340 2320 2300 2270 2200

ADVERTISING RATES – Engineers Australia Magazine

  back to contents
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MONO RATES

DISPLAY unit display space casual $ 2x $ 6x $ 12x $ 18x $ 24x $

Double Page Spread 7130 6950 6810 6620 6370 5860

1 page 3550 3470 3410 3300 3180 2930

3/4 2800 2720 2670 2630 2540 2280

2/3 2620 2590 2510 2450 2360 2220

1/2 1910 1880 1870 1820 1790 1680

1/3 1380 1360 1340 1270 1240 1190

1/4 1070 1060 1050 1030 980 890

Classifi ed Advertising $29.50 per single column centimetre (eg. 5cm x 2columns = $ 295 + GST)

2 Colour Rate Add $430 to mono rate

Settlement Rebate 10%

Contracts  Contracts for advertising are limited to a 12 month period. 
The right is reserved to vary rates during the contract period

Circulation Civil Edition 22,219

CAB General and Civil Edition Combined 53,462

 Please add 10% GST to all amounts
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COVER STORY – 2010 ENGINEERING PHOTO COMPETITIONCOVER STORY – 2010 ENGINEERING PHOTO COMPETITION

28 ENGINEERS AUSTRALIA | AUGUST 2010

GENERAL EDITION READER PROFILE 
Readers of the General Edition of Engineers Australia magazine are primarily professional mechanical, electrical/electronics  
and chemical engineers, all of whom are members of Engineers Australia.

Demographics

Biennial independent reader surveys provide information about:

• Demographic and employment characteristics

• Attendance at courses, conferences, seminars and exhibitions

• Use of information technology

• Involvement and participation in the purchase of of products and services relating
to their employment

• Readership of Engineers Australia and other weekly and monthly magazines 
and newspaper publications.

General Edition, CAB Circulation – 31,243 (October 2010 to March 2011).

29ENGINEERS AUSTRALIA | AUGUST 2010

2010 ENGINEERING PHOTO COMPETITION – COVER STORY
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010 ENGINNEEERRING PPHHOTTO COOOMMPPEETITTIOONN – CCOVVERR STOORY002010 ENGINEERING PHOTO COMPETITION – COVER STORY

Pondering water desalination under the Spanish sun are the Water Corporation of Western Australia’s desalination operations 
manager Sjeord Sibma (left ) and Southern Seawater Desalination Plant (SSDP) project manager John Stansfi eld.  Th ey are  
inspecting the main reverse osmosis hall of the Rambla Morales seawater desalination plant on the Costa Del Sol in southern 
Spain.

Th ey visited the site as the fi nal step in the short listing process of the proponents for the SSDP Competitive Alliance that 
was to be selected to build the Southern Seawater Desalination Plant in Western Australia, said Nick Churchill in his photo 
submission.

THE WINNER
PHOTOGRAPHER: NICK CHURCHILL 

Civil engineer, project director for the delivery of the Water Corporation’s Southern Seawater Desalination Plant

 and integrating infrastructure, Perth

T
his year’s photo competition attracted more than 100 entries resulting in some 
400 images. They depict the many facets of engineering work, from massive 
bridge construction sites and minerals processing facilities to smaller details of 
engineering equipment and failures of engineering structures. The photos dem-
onstrate the vast range of projects engineers are involved in and location they 
travel to, from the city to the outback, from the Atlantic Ocean to the Antarctic, 
from Finland to Spain, and from the engineering factory to the lecture theatre.

The selection panel consisted of our editorial team of four journalists plus our graphic 
artist and another invited staff member. In the selection process we first looked at the overall 
impact each photo had and attention it attracted. The impact could be achieved by an unusual 
activity, an interesting perspective, a special moment or the visual composition of the photo.

Despite the large number of entries, it did not take us long to agree on those images we 
felt stood out in some way. For instance, we selected some photos because they captured a 
special moment, even though the photo quality was not very high due to the fact that they 
had been taken on mobile phones. Others were selected because they depicted engineering 
work in far flung locations or highlighted something interesting that otherwise might have gone unnoticed. 

In the first round we selected 18 finalists. We then weighed up each finalist’s subject matter, the composition and the photo 
quality to determine the winner and the high commendations.

The winner stood out because it cleverly combined the human element with natural sunlight in an otherwise sparse 
environment. Two of the three high commendations captured engineering structures just at the right moment as daylight 
was fading and electric light taking over. The third high commendation shows the spectacular effects created in the night sky 
by exhaust gases at an industrial site illuminated from below. At the same time it draws attention to the ever present issue of 
industrial pollution.

While acknowledging that the selection process was inevitably subjective, we are confident that our finalists fully achieve the 
aim of the competition, which is to provide a glimpse into the vast variety of activities, work places and surprises an engineering 
career can offer.

We thoroughly enjoyed the selection process and trust that our readers will find these photos as inspiring as we did 

Dietrich Georg

Managing Editor

The winner received $1000. The judging of the competition is fi nal and no correspondence will be entered into.

www.engineersmedia.com.au
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•	 Demographically, the majority of General edition readers (79%) are aged 35+, while 48% are aged 35-54

•	 88% of respondents are working full or part time.

•	 43% of respondents categorise their employer as Private industry, followed by Consulting (28%), with 16% working in 
some level of Government (i.e. Commonwealth, State, Local or Armed Forces).

•	 30% of respondents are working in Management/Supervisory roles, 27% are in Engineering Design. 

•	 General edition readers are high salary earners – of those currently employed, 65% earn more than $85,000 per annum and 
50% earn $105,000 or more per year.

•	 These readers want to be educated and learn more – 73% have attended business courses, seminars or exhibitions in the 
last 12 months.

•	 The General edition is the primary source of information (67%) regarding information on Courses, Seminars and 
Exhibitions.

•	 The range of industries covered within the General edition  readership is vast and varied, ranging from Mining (10%), 
Manufacturing (7%) to Fire/Safety (1%).

•	 76% of respondents have invested in employment or purchased services in the last 12 months.

•	 Respondents are big spenders with 50% spending up to $750k per year – 21% have spent over $1m in the prior year.

•	 89% of respondents were involved in primary purchasing of products.

•	 68% of respondents read 8-12 issues per year.

•	 The General edition has a pass-on readership of 2.5, giving it a total readership of 75,272.

•	 The General edition is read throughout but the most popular sections are General Articles (66%), Cover Stories (64%), 
News (53%), Special Features (51%).

•	 62% of the respondents have read/looked into commercial brochures that have been onserted with the General edition. 

•	 Almost half (43%) of the respondents who belong to the Electrical College read every issue of the Electrical News quarterly 
supplement.

•	 The General edition of Engineers Australia magazine is the most read monthly magazine by its readers.

Nielsen Media Research

September 2010

general edition – reader survey key findings

www.engineersmedia.com.au
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Purchasing – Products
27,544 mechanical, electrical/electronics and chemical engineers participated in product purchases in the year ended August 
2010. Computer hardware, with 14,314 purchases, was the top purchasing category, followed by engineering software with 13,150 
purchases.

Click here for full purchasing list
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Generals Edition - Top 5 Services Purchasing Categories

Purchasing – Services
23,358 mechanical, electrical/electronics and chemical engineers participated in services purchases in the year ended August 
2101. Contractors’ services, with 7770 purchases, was the top purchasing category, followed by readers’ hire of permanent/
temporary staff with 6392 purchases.

Click here for full purchasing list
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ADVERTISING RATES – ENGINEERS AUSTRALIA MAGAZINE

GENERAL EDITION EFFECTIVE JANUARY 2011

The General edition of Engineers Australia magazine is distributed to all professional engineers, engineering technologists and engineering 
associates affiliated with the Mechanical, Electrical/Electronics and Chemical Colleges of Engineers Australia.

FULL COLOUR

DISPLAY unit display space casual $ 2x $ 6x $ 12x $ 18x $ 24x $

Double Page Spread 8590 8540 8330 8260 8010 7490

1 page 4930 4910 4850 4780 4640 4390

3/4 4260 4240 4180 4120 3960 3790

2/3 4040 4010 3980 3900 3880 3590

1/2 3320 3300 3280 3230 3150 3150

1/3 2760 2730 2700 2670 2630 2520

1/4 2450 2390 2360 2330 2300 2280
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MONO RATES

DISPLAY unit display space casual $ 2x $ 6x $ 12x $ 18x $ 24x $

Double Page Spread 7300 7250 7119 6950 6680 6190

1 page 3640 3620 3540 3470 3330 3090

3/4 2960 2940 2860 2800 2660 2480

2/3 2720 2700 2650 2540 2450 2280

1/2 2010 2000 1970 1930 1900 1710

1/3 1480 1450 1400 1370 1310 1220

1/4 1160 1140 1120 1060 1010 980

Classifi ed Advertising $30.60 per single column centimeter (eg. 5cm x 2columns = $ 306 + GST)

2 Colour Rate Add $430 to mono rate

Settlement Rebate 10%

Contracts  Contracts for advertising are limited to a 12 month period. 
The right is reserved to vary rates during the contract period

Circulation General Edition 31,243

CAB General and Civil Edition Combined 53,462

 Please add 10% GST to all amounts
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ENGINEERS AUSTRALIA MAGAZINE 2011 FEATURES

ISSUE/Published CIVIL EDITION GENERAL EDITION BOOKING MATERIAL

January  
20  Jan

Liability/Risk
Timber Engineering
Humanitarian Engineering
Executive Engineer

Liability/Risk
Power Engineering
Humanitarian Engineering
Executive Engineer

Colour/Mono 16  Dec 04 Jan

February 
17 Feb

Defence
Facades/Roofi ng/Flooring
Southern Africa

Defence
Fire Protection
Southern Africa
Electrical News Supplement 

Colour/Mono 20 Jan 28 Jan

March  
 17 Mar

Earthmoving/Tunnelling
Western Australia

Lighting
Western Australia Colour/Mono 17 Feb 25 Feb

April 
 14 Apr

Corrosion Control
Mining/Mining equipment 
Executive Engineer
Infrastructure Australia Annual 

Corrosion Control
Mineral/Mining equipment 
Executive Engineer
Infrastructure Australia Annual 

Colour/Mono 17 Mar  25 Mar

May 
 19 May

Coastal Engineering
Concrete

Aeronautical Engineering
Pollution Control
Electrical News Supplement

Colour/Mono 21 Apr  29 Apr
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ISSUE/Published CIVIL EDITION GENERAL EDITION BOOKING MATERIAL

June  
 16 June

Positioning/GPS 
Pipes & drainage 
Top 100 Engineers

Pumps 
Engineering software  
Top 100 Engineers

Colour/Mono 19 May 27 May

July  
14 July

Recruitment/Careers 
Newcastle
Executive Engineer 

Recruitment/Careers 
Newcastle
Executive Engineer 

Colour/Mono 16 June  27 June

August  
18 Aug

Bridges 
Steel Construction 
Photo Competition

Materials Handling 
Biomedical Engineering 
Photo Competition 
Electrical News Supplement

Colour/Mono  21 July 29 July

September  
15 Sept

Railways 
Airports

Railways/Rolling Stock 
Communications

Colour/Mono 18 Aug  26 Aug

October  
13 Oct

Civil Engineering Software 
Queensland
Executive Engineer 

Building Services/HV A/C 
Queensland
Executive Engineer 

Colour/Mono 15 Sept  23 Sept

November  
10 Nov

Roads/Road Maintenance 
Concrete 
Incomig president

Shipbuilding 
Process engineering/Control 
Incomig president 
Electrical News Supplement

Colour/Mono 13 Oct 21 Oct

December  
08 Dec

Maintenance 
Safety 
National Excellence Awards

Maintenance 
Safety 
National Excellence Awards

Colour/Mono 10 Nov 18 Nov
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COLOUR & MONO BOOKINGS COLOUR & MONO MATERIAL CLASSIFIED/INSERTS PUBLISHING DATE

JANUARY 16 DEC 04 JAN 06 JAN 20 JAN

FEBRUARY 20 JAN 28 JAN 02 FEB 17 FEB

MARCH 17 FEB 25 FEB 02 MAR 17 MAR

APRIL 17 MAR 25 MAR 30 Mar 14 APR

MAY 21 APR 29 APR 04 MAY 19 MAY

JUNE 26 MAY 3 JUNE 08 JUNE 23 JUNE

JULY 23 JUNE 1 JULY 06 JULY 21 JULY

AUGUST 21 JULY 29 JULY 03 AUG 18 AUG

SEPTEMBER 18 AUG 26  AUG 31 AUG 15 SEP

OCTOBER 15 SEPT 23 SEPT 28 SEPT 13 OCT

NOVEMBER 13 OCT 21 OCT 26 OCT 10 NOV

DECEMBER 17 NOV 25 NOV 30 NOV 15 DEC

ENGINEERS AUSTRALIA MAGAZINE (BOTH EDITIONS) 2011 DEADLINES
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Advertising material requirements

Files may be supplied on CD-ROM or via Quickcut.

Email address:	� production@engineersmedia.com.au

	 Press optimised pdfs are required. They must be created from PostScript files using Acrobat Distiller. 

	 Ads requiring make up by Engineers Media may be supplied in Microsoft Word (not Publisher or Powerpoint).

Display Sizes

dps bleed	 	 303mm x 426mm trimming to 297mm x 420mm

fp bleed	 	 303mm x 216mm trimming to 297mm x 210mm (allow 3mm bleed all round)

type area	 	 260mm x 180mm 

2/3 page	 	 260mm x 115mm	 or	 	 170mm x 180mm

3/4 page	 	 210mm x 180mm

1/2 page	 	 260mm x 85mm	 or 	 	 190mm x 115mm	 or 	 	 125mm x 180mm

1/3 page	 	 260mm x 55mm	 or	 	 125mm x 115mm	 or 	 	 85mm x 180mm

1/4 page	 	 190mm x 55mm	 or	 	 125mm x 85mm	 or 	 	 95mm x 115mm	 or	 	 60mm x 180mm

Classified Sizes
Column widths 1 = 32mm 2 = 70mm 3 = 105mm 4 = 142mm 5 = 180mm
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ENGINEERS MEDIA CONTACT DETAILS

2 Ernest Place, Crows Nest, NSW 
(PO Box 588, Crows Nest 1585)
Phone 02 9438 1533
Fax 02 9438 5934

Editorial email
editorial@engineersmedia.com.au

Advertising email
marketing@engineersmedia.com.au

General Manager 
Bruce Roff

Editor 
Dietrich Georg

National Marketing Manager 
Terry Marsden

Production Manager 
Chris Gerelli

Advertising Manager

New South Wales
Maria Mamone
mobile 0417 266 459
email mmamone@engineersmedia.com.au

Advertising Coordinator
Jennifer Vo
email jenvo@engineersmedia.com.au

ADVERTISING REPRESENTATIVES
Victoria and Tasmania
Cameron Aubrey
Travis Wyeth
Wyeth Media Services Pty Ltd
10 Keysborough Close
Keysborough Vic 3173
PO Box 161 Dingley Vic 3172
phone 03 9701 8844, fax 03 9701 8877
email  caubrey@wyethmedia.com.au

travis@wyethmedia.com.au

South Australia and Northern Territory
Russell Baker
Russell Baker Advertising & Marketing
PO Box 413
North Adelaide, South Australia 5006
phone 08 8267 1198 
email russ.b@bigpond.com

Queensland
Maree Fraser
MBL Media
PO Box 5834, Q Supercentre, Mermaid Waters, 
Queensland, 4218
phone 07 5594 5455 mobile 0408 735 338
email mblmedia@bigpond.com

Western Australia
Kym Burke,
O’Keeffe Media Services
Unit 2, 266 Hay Street, Subiaco, WA 6008
phone 08 9381 7766, fax 08 9382 4850
email kym@okm.com.au
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